
Envisaging leisure 
footwear is as much 
about breaking the 
ancient codes of 
fashion as it is about 
creating new ones
Words  SOFIA CELESTE

or centuries, slippers like the Chinese Manchu horse-hoof shoes, 
the Doge-era Venetian furlane, and the delicate, pastel-hued 
chaussons paired with white tights from the French court at 
Versailles have revealed a great deal about one’s living conditions 
and social class – and this epoch is no different.

Marie Antoinette’s lavishly ill-fated history involved pampering and 
lounging in satin mules and delicate pumps, crafted with the finest silks 
and velvets and adorned with satin flowers, ruffles, and flamboyant 
bows. In an effort to preserve a piece of this indulgent lifestyle, a fashion 
collector once forked out £36 000 (14 times the asking price) to own a 
pair of the queen’s dainty, green satin slip-ons decorated with fanciful 
tricolor ribbons.

This same verve for indoor frivolity amid uncertain times has 
appeared on the modern day runways and presentations of Milan, 
London, and Paris. From luxe loafers at Gucci to shaggy slides at 
Molly Goddard, and satin boudoir heels at Aquazzura for indoors and 
outdoors, these slippers send a message that there is still a strong desire 
to make an effort and rally for the sake of fashion.

If the
SLIPPER

FITS…

Conjuring the opulence of a bygone era 
was the driving force behind Aquazzura’s 
SS21 Boudoir collection, which is rife 
with luxury materials like velvet and alpaca 
and enticing adornments like pompoms 
and mambo feathers. The slippers are the 
fruit of its founder’s inconclusive search 
for an elegant shoe to wear indoors and 
host parties. “Everything I saw online was 
horrible,” recalls Aquazzura founder and 

designer Edgardo Osorio from the balcony of his new home in Venice’s 
Palazzo Corner Spinelli. “You don’t want to look like you are wearing 
a pillow on your foot when you are hosting a party. You also want to 
be able to wear that shoe on the street.” Old Hollywood glam icons 
of the 30s and 40s, who tantalized viewers with their sultry, vanity-
mirror reflections, silk gowns, and poof heels, were the inspiration 
behind the Aquazzura Boudoir, which will now be a permanent part 
of every collection.

That same glam emanates from Zyne, the Casablanca-based social 
impact accessories label. Founded by Zineb Britel and Laura Pujol, 
Zyne employs local craftswomen who have mastered ancient Moroccan 
techniques such as weaving and embroidery and make footwear out of 
biodegradable materials and dead stock. The result – an array ranging 
from velvet pumps to silky monogrammed slippers – is palatable for 
the Paris or Milan catwalks. Traditional Moroccan styles like the 
babouche, worn by Bedouins and said to have been adopted by 17th 
century French courtiers, are a core influence for the brand. Factors 
such as the pandemic and an overall shift in consumer needs have 
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been a main driver behind Zyne’s success. “The 
babouche is a very versatile shoe that was always 
meant to be worn both indoors and outdoors. 
The style can be taken from running errands 
at the grocery store to being glammed up for a 
wedding or special event,” Pujol explains.

Like the babouche, the Indian mojari for men 
and jutti for women were adopted by South 
Asian high society. Often woven with silver 
or gold thread, they reached popularity in the 
Mughal era and were worn by maharajas and 
maharanis of India. Silky mules reminiscent of 
the mojari and jutti are among the latest releases 
from Mumbai-based, Milan designed label 
I was a Sari. Its collection of laidback ready-
to-wear, accessories, and footwear is crafted 
with upcycled saris sold in Indian markets. 
Its garments are made by underprivileged 
local women who have been afforded a 
new lease on life and a chance to master 
traditional embroidery techniques; 
once a male-dominated artisan craft. 
“We wanted to offer footwear that 
once again could be trendy, sustainable, 
and worn both at home and in public at 
any time and for any occasion,” founder 
Stefano Funari says.

This sort of demand for comfort 
and practicality has also sparked a rise 
in styles that obfuscate the division 
between men’s and women’s fashion. 
For Jonathan Anderson, this mingling of 
gender codes was a pillar behind the creation of the 
JW Anderson chunky chain loafer, which he refers 
to as a sign of the times. “I am not one for rules 
about fashion, whether it be about a man’s wardrobe 
or a woman’s wardrobe,” Anderson points out. “I suppose 
blurring the line from house shoes and shoes for wearing outside 
falls into that. They became the perfect shoe for being at home 
under lockdown but still feeling dressed up in a way.” Slippers 
like JW Anderson’s are often All The Pretty Birds founder Tamu 
McPherson’s mode du jour. “I feel like they are the best pick-me-
up when I am at home and they bring me joy when I am traveling, 
socializing, or shopping,” the Milan-based fashion maven muses.

Fast-forward to an age when Covid-19 is a distant memory 
etched in the pages of history. While at-home/outdoors footwear 
may illustrate an indulgent picture of society, it prioritizes self-care 
and mental wellbeing. But perhaps our footwear will serve as a 
testament that we never lost our will to dream and preserve the 
finer things in life. ☐
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 You DON’T
want to look like 
you are wearing 
a PILLOW on 
your foot when 
you are hosting 

a party

BELOW KENDALL 
JENNER WEARING 
AQUAZZURA SHOES 
BOTTOM LEFT 
CHINESE DRESS WITH 
SLIPPERS, 1904

Styleأسلوب
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